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1.7 million sessions on Search the Collections

3.6 million sessions for collections content on the main website

Annually, we have over 5 million visits to our 
collections online

During closure, our collections content performed extremely well 

with a 15% increase in page views









Who are we designing for?
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Our mission

Explore the Collections will bring together V&A objects and stories to inspire 

people to develop their own creativity, understand and research over 1 million 

eclectic objects.



Make the collections accessible to all​

Encourage creativity and making

Present imagery in new and better ways​

Help people discover more objects and stories

Grow our audience beyond our sector











Content warning



Feedback from users



Design & UX



'You May Also Like'



A simple search for Cyprus…



Things I discovered searching for 'casts'...



Eurovision fans rejoice…



We even got a shout out for the data work



Impact of Explore the Collections

• Views for our object pages are up 53% on last year and there has been a 15% increase in object 

pages viewed per session 

• People love image led experiences: on an object page ‘image view’, ‘image carousel’ and ‘image 

download’ account for 79% of the interactions. In the first two weeks after launch we saw image 

views double – from 134.0K to 274.3K

• People are navigating through the collections using data tags – we have more functional ‘object 

tags’ on an object pages and we saw a 31% increase in people clicking on tags on object pages 

from 6100 to 8000 (again, the first two weeks after launch)
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