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Table - Matarasso's list of social impacts

eoxtendinovementnsocalactvty  ebuldsupportlorcommunityprojcts
* give people Influsnce over how they are seen by others » strengthen community Cooperation and networking |
+stmulsto Inforest and confidence Inthoarts e devoloppide Inlocaltraditons and cultures

» provide a forum 1o explore personal rights and responsibliitics  « help peopie feel a sense of belonging and Involvement

* encourage adus 1o take Up education and training opportunities  « involve residents in environmental improvements

» reduce Isolation by helping people to make friends ~» make people feel better about where thay live.

+develop community networks and sociabiity  emoippeopledevelopthaircreathty
« promote tolerance and contribute to conflict resolution '« erode the distinction between consumer and creator

+provide & forum for Infercutural Undsestanding and friendship  + aow PAOpie 10 exploro thair vakues, meanings and dreams
* heip validate the contribution of a whoie community » €77 the practios of professionais n the publc and voluntary sectors
* promote intercufiural contact and cooperation  « transtorm tha responsivenass of pubiic service oantzations
+ help offenders and victims address lssues ofcrime  » help community groups raise thelr ision beyond the immediate.
« provide a route to rehablitation and Integration for offenders  » challange conventional service delivery

+ buld communty organzational capacity = raso expectations about what s possible and desiadle
‘sheppeopleextendcontrolover thelr ves.  eDeaneflective meansof healneducation
* beameans of gaining insight Into poltical and social kdeas « contribute to a more relaxed atmosphere In health centres
 faciitata aflectivo public consultation and participation « halp Mprove the qualty of Mo of peopio wth poor haalth

« heip involve local peopie In the regeneration process * provide a unique and deep source of enjoyment
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Impatto sociale dei musei (a livello individuale)

* Apprendimento

* Sviluppare attitudini e valori
* Competenze lavorative

e Sviluppare la creativita

e Sviluppare prospettive

* Acquistare fiducia in se stessi
* Responsabilizzazione

e Salute

* Benessere
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ENJOYMENT
INSPRATION
CREATIVITY
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Impatto sociale dei musei (a livello di comunita/societa)

O

HEALTH &

« Empowerment della comunita
* |dentita
* Rigenerazione urbana

GENERIC . . ,
SOCIAL Coesione sociale

gourcomes 3 * Place branding/Riconoscibilita
°

STRONGER & SAFER STRENGTHENING
COMMUNITIES PUBLIC LIFE
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Come misurare I'impatto sociale?

STAKEHOLDER
ENGAGEMENT

goals definition

FRAME-
WORK
and
MODELS

Matarasso's list
-Generic Social
Outcomes
-Generic Learning
outcomes
-Others..
Combined
frameworks

-SELECTED
OQUTCOMES

Depending on
Mission
Values
General objective
Targets
Nature of

project/collection

INDICATORS

Quantitative
qualitative

=4 GATHERING

DATA

Questions to pose

Techniques to collect

data
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